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http://www.shropshirehillsaonb.co.uk/
http://www.stiperstonesandcorndon.co.uk/
https://www.facebook.com/pages/Shropshire-Hills-Area-of-Outstanding-Natural-Beauty/103513872530
https://www.facebook.com/pages/Shropshire-Hills-Area-of-Outstanding-Natural-Beauty/103513872530
https://www.facebook.com/stiperstonesandcorndon/
http://www.tripadvisor.co.uk/Attraction_Review-g504098-d7364807-Reviews-Shropshire_Hills_Area_of_Outstanding_Natural_Beauty-Craven_Arms_Shropshire_Englan.html
http://www.tripadvisor.co.uk/Attraction_Review-g504098-d7364807-Reviews-Shropshire_Hills_Area_of_Outstanding_Natural_Beauty-Craven_Arms_Shropshire_Englan.html
http://www.tripadvisor.co.uk/Attraction_Review-g504098-d7364807-Reviews-Shropshire_Hills_Area_of_Outstanding_Natural_Beauty-Craven_Arms_Shropshire_Englan.html
http://www.google.co.uk/maps/place/Shropshire+Hills/@52.470943,-2.9727197,11.05z/data=!4m2!3m1!1s0x48700d96693f476f:0xac102fb6adaeee6c
http://www.google.co.uk/maps/place/Shropshire+Hills/@52.470943,-2.9727197,11.05z/data=!4m2!3m1!1s0x48700d96693f476f:0xac102fb6adaeee6c
http://www.google.co.uk/maps/place/Shropshire+Hills/@52.470943,-2.9727197,11.05z/data=!4m2!3m1!1s0x48700d96693f476f:0xac102fb6adaeee6c


 

 

http://www.visitshropshirehills.co.uk/
http://www.shropshiresgreatoutdoors.co.uk/
https://en.wikipedia.org/wiki/Shropshire_Hills_AONB


 

 



 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 



 

 



 

 

 
Core Messages about AONBs: 

 
1.  People are passionate about Areas of Outstanding Natural Beauty and care 
deeply about their future. 

Conserve and enhance the natural and cultural heritage of the UK’s Areas of Outstanding 
Natural Beauty, ensuring they can meet the challenges of the future 
 

2.  Areas of Outstanding Natural Beauty are some of the most beautiful and 
cherished landscapes in Britain. They require careful management, now and in the 
future. 

Support the economic and social well-being of local communities in ways which contribute 
to the conservation and enhancement of natural beauty 
 

3.  Areas of Outstanding Natural Beauty are dynamic, living landscapes that 
underpin the economy and the health and wellbeing of society. 

 Promote public understanding and enjoyment of the nature and culture of Areas of 
Outstanding Natural Beauty and encourage people to take action for their conservation. 
 

4.  Areas of Outstanding Natural Beauty are vibrant landscapes, they offer a wealth 
of opportunities for everyone to enjoy them and help in their conservation. 

Value, sustain, and promote the benefits that the UK’s Areas of Outstanding Natural Beauty 
provide for society, including clean air and water, food, carbon storage and other services 
vital to the nation’s health and well-being 
 

5.  Areas of Outstanding Natural Beauty deliver benefits for people and wildlife at a 
landscape scale. 
 
Core messages about AONB Partnerships: 
 
There are 46 AONBs in England, Wales and Northern Ireland: 
 

AONBs are nationally protected landscapes cared for by locally accountable 
partnerships that promote and support effective long term management to 
keep them special. 

 
AONB partnerships, with dedicated teams: 
 

 make things happen, translating vision and national policy into local action. 

 engage with local communities and foster their skills, knowledge and energy. 

 provide value for money by levering in additional funding, resources and 

project partners. 

 use innovative approaches to deliver sound results through good practice and 

genuine collaboration. 

 promote sustainable rural prosperity that conserves and enhances the natural 

environment for the benefit of society and the economy. 



 

 

 

Through a Sustainable Tourism Strategy for the area, and associated Marketing Strategy, 
a high priority has been agreed to strengthen the identity of the destination and its 
associated values.   
 

Values 

Tourism promotion for the Shropshire Hills and Ludlow should convey: 

 An authentic experience of a stunning landscape and exceptional historic towns, 

 A reputed centre for local food and drink and environmentally conscious businesses. 

Messages 

 The Shropshire Hills Area of Outstanding Natural Beauty and its surrounds are a diverse 
area, based on its uniquely varied geology, with wild hills and gentle valleys. 

 A range of different market towns all have their own character, and there are many 
pretty villages.  Ludlow has a national reputation as a market town of outstanding 
character and for its food. 

 There are fantastic views, tranquillity and dark skies, along with excellent opportunities 
for walking to suit all abilities, and for both challenging and relaxing activities. 

 The area is unspoilt due to its ‘off the beaten track’ location on the English-Welsh 
border, but is nevertheless relatively accessible to many parts of England (and Wales), 
and well linked to transport networks, including public transport. 

 There is a great richness of wildlife (particularly from the mix and transitions of upland 
and lowland) and of heritage and historic features (especially hillforts, Offa’s Dyke, 
castles associated with the border location, mining relics and a great variety of traditional 
buildings). 

 

N.B. The wording of these messages is not necessarily intended to be used verbatim, but 
rather to inform and guide promotional text. 

http://www.shropshirehillstourismpartnership.org.uk/Final%20Shropshire%20Hills%20%20Ludlow%20DDP%20Marketing%20Strategy.pdf
http://www.shropshirehillstourismpartnership.org.uk/Final%20Shropshire%20Hills%20%20Ludlow%20DDP%20Marketing%20Strategy.pdf
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